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“BEST MANAGED COMPANIES” 2021. TAPÌ WINS THE DELOITTE 

PRIVATE AWARD FOR THE FOURTH CONSECUTIVE YEAR.  

 

2018, 2019, 2020, 2021: for the fourth consecutive year, Tapì S.p.A. is 

among the winners of the “Best Managed Companies” award, the 

Deloitte Private initiative dedicated to Italian corporate excellence.  

 

74 are the Italian companies who stood out for strategy, expertise 

and innovation, commitment and company culture, governance 

and performance, corporate social responsibility, 

internationalisation, the 6 assessment criteria on which the award is 

based.  

 

The BMC companies have performed better than the Italian 

average, registering an average 14,4% increase in sales in 2020. 

“This is about showing strong adaptability to the context and 

capability to react to both the pandemic and economic crisis. In 



 

 

one word: resilience” declared Ernesto Lanzillo, Partner Deloitte and 

Private Leader.  

 

Roberto Casini, CEO at Tapì S.p.A., commented: 

We are so proud and delighted to have received Deloitte’s ‘Best 

Managed Companies’ award for the fourth year running. This 

recognition reflects the commitment, dedication and passion we 

invest into our work every day – all with the aim of reaching the very 

highest business and personal goals. Tapì strives towards 

continuous growth and improvement and I’m certain this award will 

serve to drive us to succeed in our future challenges. I’d like to thank 

everyone at Tapì – it’s you who has made this award a reality. 

 

Another important and prestigious proof of the whole company 

commitment towards the Tapì growth vision and excellence pursue.  

 

 

 

 



 

 

The Tapì Group 

Tapì is an international group specializing in the design, production 
and distribution of technological design closures dedicated to the 
premium beverage sector. Tapì currently develops products for the 
spirits, wine, condiments, cosmetics and beer markets. With over 
400 employees all over the world, Tapì supports over 3,000 
customers in more than 60 countries and has consolidated its 
global presence with sales offices, research and development 
facilities and distributors.  

Tapì has also recently completed an important merger operation, 
incorporating the French brand Les Bouchages Delage into the 
Group, and effectively creating the first hub for closures aimed at 
the Premium and Super-Premium markets. The Group is today 
capable of offering the market a range of unparalleled closures 
from the point of view of variety, creativity and performance. 

Tapì has always pursued a clear vision: to become the main 
supplier, on a global level, of alternative closures for the Packaging 
Design market. To achieve this goal, the company constantly 
invests in research and development, in people and in 
communicating the value and strength of the brand, aiming to 
grow as an international group. 

 

 


